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Springs Protection 
Outreach

• Major 2013 Springs Protection 
Outreach Activities:
– Established the Springs Team

– Conducted northern public 
perception survey
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Public Perception Survey 
Findings

• May 2013 Public Perception 
Survey Results:
– 90% rated the health of the springs 

as very important or important
– 49% were neutral or didn’t know 

whether the District is committed to 
improving the health of springs

– 42% were neutral or didn’t know 
whether the District has the 
scientific knowledge to improve the 
health of springs
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Campaign Goal

• To gain community support and 
inform the public that the 
District is committed to 
improving the health of the 
springs and has the scientific 
knowledge to do so. 
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Campaign Preparation

• Developed and tested 
the logo and tagline

• Produced brochure, 
banners and videos

• Outreach to local 
government partners

• Launched 
WaterMatters.org/Springs
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Springs Website
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Advertisements

• Print
• Billboards
• Radio
• Movie theater
• Online

Results in an estimated 5 million impressions
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Newspaper in Education 
Supplement

Total approximate circulation of 85,300
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Community Events
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Traditional & Social 
Media
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Promoting Springs Team 
Projects
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• Chassahowitzka Springs Restoration

• Crystal River to Duke Energy Reclaimed Water

• Three Sisters Springs Wetland Treatment

• Three Sisters Springs Bank Stabilization

• Hunters Cove Revegetation

• Hunter Springs Park Living Shoreline



Perceptions of the 
District – 2014 Results
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The Southwest
Florida Water 
Management District

Pre Survey 
Strongly 
Agree & 
Agree

Post Survey
Strongly
Agree & 
Agree

Percentage 
Change

Has the scientific 
knowledge necessary 
to improve the health 
of the springs 

44% 48% 9%

Is the leader taking 
the right actions to 
improve the health of 
springs 

28% 40% 43%

Is committed to 
improving the health 
of the springs 

32% 48% 50%



Budget

• Annual Budget of $60,000
– Advertising Buy - $36,000
– Social Media Ads - $2,000
– Event Sponsorships - $5,000
– Community Partners - $5,000
– Signs/Printing - $5,000
– Giveaways - $5,000

*Does not include research costs

13



Awards

19 Local, State, Regional and 
National Awards
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Questions?

Save Our Waters Week Boat Tour
Citrus County


