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• Linking outreach to our BMAP 

• Using outreach to meet our water quality 
goals 

• Using outreach to change behavior 

• Building partnerships to achieve goals 

Getting Started 



Linking Outreach to our BMAP 

• Watershed approach 
– Not political or jurisdictional boundaries 

– Flexible coordinating framework that focuses 
public and private efforts on targeted problems 

– Involvement by all affected generates high levels 
of long-term support and success 



Using Outreach to Meet our Water 
Quality Goals 

• BMAP is enforceable 

• NPDES Phase II MS4 Permits 
– WQ monitoring currently not required 

– Revised generic permit and EPA Fecal Coliform 
TMDLs 

• Sometimes education is the only way 

• Ensure our outreach goals and objectives are 
linked to our water quality improvement goals 



Using Outreach to Help Change 
Behaviors 

• Social marketing 
– Selling ideas and attitudes and behaviors 

• No need to reinvent the wheel 
– Public domain programs available 

– TAPP 

– BeFloridian.org 

– LiveBlueFL.org 



Building Partnerships to Achieve Goals 

• Problems too complex and too expensive for 
one organization 

• Voluntary collaboration toward a common 
goal = success 

• Cost-sharing  

• Grant-partnering 



TAPP Think About Personal Pollution - What Can 
I Do? 

 

LiveBlueFL.Org  

 

BeFloridian.org 

http://www.tappwater.org/whatcanido.aspx�
http://www.tappwater.org/whatcanido.aspx�
http://livebluefl.org/�
http://livebluefl.org/�
http://www.befloridian.org/yard-911/�


messaging: bus wraps 



messaging: print 







Task Force Meetings 

• How often should we meet? 
• Who will represent your agency or organization? 
• Should we set a target for when the campaign 

plan will be due? 
• September 18, 2013 – lunch meeting? 



Questions? 



Developing a Watershed Outreach 
Campaign Plan 

1. Define the driving forces, goals and 
objectives 

2. Identify and analyze the target audiences 

3. Create the message 

4. Package the message 

5. Distribute the message 

6. Evaluate the outreach campaign 
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